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NOTE: Q.1 is compulsory, attempt any four questions from the remaining & attempt all on Answer Sheet. Phone and other electronic gadgets are not allowed.

Q1. 
Define the following (3.5 marks each – Total 14 marks)    (14)
(a) E-Commerce (week 4)

(b) Entrepreneurship (week 1)

(c) Liquidation (week 15)

(d) SME (Week 10)

Q2.  
Explain with some pertinent examples the concept of “Marketing Mix”.

Q3. 
Outline basic definitions and concepts of Entrepreneurship. After your graduations, if you choose “Entrepreneurship” as a profession, what are the threats linked with “becoming an entrepreneur” particularly in the business/economic scenario of Pakistan? 

Q4. 
Explain the term “market research”. What is the role of “market research” in the preparation of a 
marketing plan? 

Q5. 
Elaborate with a self-created example the concept of product planning and development. Outline any three factors which must be considered before starting a new venture? 

Q6. 
Explain Porters Five Forces Model with pertinent examples and outline its importance particularly for new the business.  

Q7. 
Define sole proprietorship and partnership, differentiate between these and outline their merits and 
demerits 

Q8. 
Write short notes on any two of the following (7 marks each – Total 14 marks)

(a) Customer Relations Management. 

(b) Management Information System (MIS) 

(c) Business Plan 

(d) Intrapreneuship 
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